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3% Project mobilizes 1,000,000 Canadian youth - that's 3% of 
Canada - through 5 national tours across 600 schools. It provides 
youth-friendly and holistic education on climate change and 
empowers youth to take action on solving climate change in their 
local communities today. As a result, we achieve more consensus 
across Canada that climate change is happening, mainly caused by 
human activities. 

We have two challenges to solve climate change: 
Canada's Climate Indifference and Passive Youth Engagement. 

This two-year project stands by the rationale that:
• CLIMATE CHANGE is already happening.
• CLIMATE CHANGE solution demands Canada’s leadership.
• CLIMATE CHANGE will change everything.
• PUBLIC EDUCATION is a pre-requisite to achieve ambitious 

climate policies without getting voted out of office.
• PUBLIC EDUCATION for youth influences their parents and is the 

best weapon against disinformation by the fossil fuel industry.
• PUBLIC EDUCATION for youth requires a holistic view.
• YOUTH ACTIONS with training and tools to solve climate change 

prevent indifference. 
• YOUTH ACTIONS are “exercising the muscle” of problem solving.
• YOUTH ACTIONS are more effective and sustainable for youth.

Executive Summary

3% Project Handbook7

3% Project is a flagship project of FES (Foundation for 
Environmental Stewardship), a registered charity founded in 2012 
by Steve Lee, a then-19-year-old climate change activist and a policy 
advocate to the United Nations. FES has already engaged thousands 
of youth in the Greater Toronto Area since then. We are now 
bringing it across Canada.

Figure i. Thematic Areas of Action Projects, Explained in Chapter 4

2 YOUTH
ACTION 3 NATIONAL

CONSENSUS1 CLIMATE
EDUCATION



3% Project implements a 6-Step Model in which we provide youth-
friendly and holistic climate change education in school assemblies. 
We then help youth leaders in the school identify the Biggest 
Sustainability Challenge (BSC) train them to design Action Projects, 
and mentor them through local partner organizations for a long-
term project implementation.

The education tours include exercises to mentor youth to develop 
Action Projects in their local communities with the support from 
local organizations. The 3% Project has developed 5 thematic areas 
for Action Project solutions. 

Youth Action Projects are showcased on our website Dashboard. 
The Dashboard serves as an online community for knowledge 
sharing and learnt best practises. Continued engagement supports 
youth leaders make decisions for their Action Projects that include 
depth and scale over time leading to solutions that are inclusive, 
equitable, prosperous, and sustainable at the community level.

We are thankful to our partners and supporters who have made 
3% Project possible, especially to Butterfield Family Foundation 
and Peter Gilgan Foundation.
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Figure ii. Illustration of 3% Project Tour Timeline Breakdown by Tour 
and percentage of time spent in each Province. The information is in 
chronological order (clockwise) of the tour starting with January 2018 
to June 2020.

Figure iii. The Implementation of 3% Project is designed around the follow 6-Steps further outlined in Chapter 4
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While 79% of Canadians believe the earth is 
warming, only 44% believe that the warming 
is mostly a result of human activities.1



http://www.natureponics.net/wp-content/uploads/2016/04/42-70569907.jpg


Climate Indifference: Northern Hemisphere
We live in the cold Northern Hemisphere and sparsely populated 
yet surrounded by pristine nature. As a result, Canadians do not 
feel the negative impacts of climate change as severely as other 
populations yet. It gives us the illusion that we are great with 
nature when we are one of the most environmentally destructive 
populations per capita on earth.2,3 Without witnessing the worst 
impacts of climate change that are happening right now around the 
world, Canadian climate indifference will continue.

Climate Indifference: Oil Sands
The IMF has estimated that Canada's current subsidies to fossil 
fuels amount to $46.04 billion per year.4 That is over 10% of federal 
budget expenditure – 3.3 times higher than our national defense 
budget.5

As a result, our over-dependence on oil sands creates a culture of 
“climate or my family,” which leads to climate indifference.

Climate Indifference: Lack of Scalability
Canada has very active environmentalists and climate change 
activists throughout the country. But they are very small groups of 
disconnected, disconcerted efforts, which lack the scalability to 
impact the general public’s opinion. They cannot mainstream 
climate conviction.

We urgently need a campaign that shakes the entire nation as 
waves upon waves in a short time span. 3% Project is designed to 
do exactly that.

1. Challenges

3% Project Handbook11

Passive Youth Engagement: Holistic View
Youth have seen trees and animals on phone screen more than in 
real life. We do not have the emotional ties to nature as our 
parent’s generation did. We do not care about climate change for 
environment alone. But youth respond to climate justice. Youth 
respond to the issues of hunger, poverty, global health, gender 
equality, peace, inequality – the Sustainable Development Goals. 
Youth need and want holistic education on climate change. Public 
education on climate change for youth needs an update on its 
approach.

Passive Youth Engagement: No Action
When youth learn about the possible apocalyptic future we may 
inherit, we either worry ourselves insane or forget the problem. 
Alarmed, some youth attempt to tackle climate change, but often 
do so in futility and becomes indifferent as they were never trained 
nor given the tools to solve climate change. Without taking 
meaningful action, youth become climate indifferent.



The level of Canadian climate indifference is shocking to many of us. While 79% of Canadians 
believe the earth is warming, only 44% believe the warming is mostly a result of human activities.1

Fig. 1: Estimated % of adults who think earth is getting warmer mostly because of human activities

12Source: Yale Project on Climate Change Communication, 2016.



Canadians emit CO2 at more than the 
global average per capita rate.6,7 We have 
a tremendous impact and responsibility 
in reducing our Greenhouse Gas 
emissions to fight climate change.





CLIMATE CHANGE is already happening
We have already experienced 0.87°C warming of global surface 
temperature in 2015 than the 1951-1980 average temperatures.8

Canada has warmed by 1.6 °C of average annual temperature over 
the period 1948 to 2013.9 Global sea levels are currently rising at 
approximately 1.25 inches per decade10 and the acidity of surface 
ocean waters has increased by about 30 percent since 1760.11

CLIMATE CHANGE solution demands Canada’s leadership
Human activities, primarily greenhouse gas (GHG) emissions in the 
form of CO2, cause climate change. In order to avoid dangerous 
climate change, the IPCC has determined that we should not 
cause warming in excess of 2°C.12 Yet, Canadians emit CO2 at more 
than three times the global average per capita rate.13 Canada has 
a tremendous impact and responsibility in reducing our GHG 
emissions to fight climate change.

CLIMATE CHANGE will change everything, if we do not 
change fast
U.S. Department of Defence reports that climate change 
contributes “to increased natural disasters, refugee flows, and 
conflicts over basic resources such as food and water. These 
impacts are already occurring, and the scope, scale, and intensity 
of these impacts are projected to increase over time.”14 IPCC 
projects increased wildfires, floods, mudslides, droughts, storms, 
melting glaciers, famine, water scarcity, ecosystem loss, species 
extinction, infrastructure loss, insurance costs, infectious diseases, 
climate refugees, political instability, and much, much more.15

2. Rationale

3% Project Handbook15

PUBLIC EDUCATION is a pre-requisite to enact policies 
that match the ambition of the Paris Agreement
Lasting policy frameworks do not go against the will of the people. 
Canadians are, however, indifferent to climate action that 
matches the ambition of the Paris Agreement, a global promise to 
limit global warming to below 1.5°C. 16 While 79% of Canadians 
believe the earth is warming, only 44% believe that the warming is 
mostly a result of human activities.1 Therefore, public education is 
necessary to tip the scale towards ambitious climate action.

PUBLIC EDUCATION for youth influences their parents 
and is the best weapon against climate disinformation
Children engaging their own parents and grandparents most 
effectively cultivates behavioural change. Parents start taking 
action on climate out of love for their children, not of principle. 
And they can’t be lied to. Public education must engage youth 
with the facts before they are thoroughly confused with climate 
disinformation. The fossil fuel industry, for example, invested 
$558 million in climate denial groups from 2003 to 2010.17 Public 
education is a necessity to fight this war.

PUBLIC EDUCATION for youth requires a holistic view
Youth are not inspired to take climate action for nature, but 
rather for a world with no poverty, good health, quality education, 
gender quality – for a more inclusive, equitable, prosperous, and 
sustainable future. As a result, climate change must be holistically 
tackled with the Sustainable Development Goals (SDGs) that 
clearly show we all have a stake in solving climate change. 



YOUTH ACTIONS with training and tools to solve climate 
change prevents indifference
When youth learn about the possible apocalyptic future we may 
inherit, we either worry ourselves insane or forget the problem. 
Alarmed, some youth attempt to tackle climate change, but often 
do so in futility and becomes indifferent as they were never trained 
nor given the tools to solve climate change. Without taking 
meaningful action, youth become climate indifferent.

YOUTH ACTIONS are like “exercising the muscle” of 
solving climate change
Youth-led Action Projects alone will not solve global climate crisis. 
But those who do undertake climate projects at young age are 
much more likely to challenge the status quo in their unique 
settings across all industries in the future. We envision a future 
where every young person will grow to make their personal and 
professional choices to reflect the human impact on the 
environment for a sustainable future.

YOUTH ACTIONS are more effective and sustainable for 
youth
People listen to those who share similar struggles. Youth engaging 
youth and children is far more effective than adults engaging 
youth.18 Also, Youth-led implementation of youth-designed 
solutions to youth-identified problems are far more sustainable 
than projects that adults tell youth to do. Even if they are better 
projects, youth will not dedicate themselves to them. Without a 
sense of ownership, the project will not last long.

16



Youth-friendly and holistic education on 
climate change empowers youth to solve 
climate change locally to achieve 
national consensus.





3. Goals & Targets

3% Project Handbook19

Provide youth-friendly and holistic education on climate change

Empower youth to take action on solving climate change in
their local communities today

Achieve more consensus across Canada that climate change is
happening mainly caused by human activities.

2.1 By 2020, successfully launch 100 Action Projects from across Canada
2.2 By 2020, cultivate 20 youth advocates who engage an additional 10,000+ people 
2.3 By 2020, ensure 200 youth to be featured by name in their local media

3.1 By 2020, engage 1,000,000 signatures to 3% Commitment: “I am more certain that climate 
change is happening right now, that it is mainly caused by human activities, and that we're the final 
generation who can solve it”
3.2 By 2020, engage youth in 400 towns across Canada
3.3 By 2020, partner with 100 entities for scalable, concerted, local climate action

1.1 By 2020, directly educate 400,000 Canadian youth
1.2 By 2020, educate in 600 high schools
1.3 By 2020, identify and heavily invest in 3 youth climate leaders

2 YOUTH
ACTION

3 NATIONAL
CONSENSUS

1 CLIMATE
EDUCATION





We guide youth leaders to identify local 
environmental problems, train them to 
design Action Projects, and mentor them 
with local partner organizations for 
project implementation.





What is 3% Project?

We provide youth-friendly and holistic climate change education in 
school assemblies. We then help youth leaders in the school 
identify local environmental problems, train them to design Action 
Projects, and mentor them through local partner organizations for 
project implementation.

4. 3% Project

3% Project Handbook23

Who is Steve Lee?
Steve Lee19 is a 25-year-old climate change activist and a policy 
advocate to the United Nations, and a global speaker. He is the 
Founding Executive Director of Foundation for Environmental 
Stewardship20 and its 3% Project21. Steve has represented the 
Canadian youth on the issues of Climate Change, Sustainable 
Development, and Youth Empowerment.

Steve is a voice to the voiceless youth globally in policymaking and 
is currently serving as the Capacity Building Officer in the 
Secretariat of the United Nations Major Group for Children and 
Youth (UN-MGCY), the UN General Assembly-mandated space.

Steve is personally trained by Al Gore as a Climate Reality Leader 
and scientifically trained at the University of Toronto in Physiology 
and Human Biology. An entrepreneur, Steve was the CEO of Steve’s 
Guidebook, a publishing company for university-level calculus and 
biology study guides and the Partner of RevIT² Solutions, a market 
research consulting firm for private investment firms.

3% Project mobilizes 1,000,000 Canadian youth - that's 3% 
of Canada - through 5 national tours across 600 schools. It 
provides youth-friendly and holistic education on climate 
change and empowers them to take action on solving 
climate change in their local communities today. As a result, 
we achieve more consensus across Canada that climate 
change is happening, mainly caused by human activities.

Fig. 2: Global Forums where Steve delivered the voice of youth





1. Contact youth leaders in schools
Our Partner Organizations, Regional Coordinators, and Community 
Coordinators connect the 3% Project with youth leaders in schools. 
They are then contacted via a video call for further explanation and 
clarification.

2. Youth leaders invite 3% in coalition
Youth leaders in schools are asked to invite 3% Project in coalition with 
other student clubs in the school. This is foundational to a sustainable 
and impactful Action Project after the assembly.

3. Identify problems and design Action Projects
Immediately after the assembly, youth leaders join local mentors and 
teachers in a separate classroom. Together, we identify the Biggest 
Sustainability Challenge (BSC) and design solutions in an Action 
Project.

4. Climate education through assembly
Youth leaders with teachers book 3% Project for an assembly. We 
contact teachers and administrators to answer any questions they may 
have. We then finalize the date and deliver the assembly.

4. Overall Model – 3% Project

3% Project Handbook25

5. Implement Action Projects with mentorship
A sustainable implementation of a long-term Action Project 
requires mentorship and accountability. Regional Coordinators and 
teachers fulfill this role and 3% Project becomes a platform.

6. Action Projects showcased on Dashboard
3% Project website is a Dashboard of all Action Projects youth 
leaders from across Canada have undertaken. It is a platform to 
share best practices and inspire other youth to take action. 
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Figure 3. 3% Project’s 6-step Model for Implementation



Support from different 
levels of governments

Connect with
schools boards

Connect with principals

Connect with teachers

Implementation Model Step 1: Contacting Youth Leaders, Schools & Education 
Administration using both a Top-Down and Bottom-Up Approach
Figure 4. Comparing the two approaches for Step 1 of the Implementation of 3% Project. 
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Call schools yet organically 
engaged

Connect with teachers
in more schools

Connect with youth 
leaders in more schools

Contact key youth leaders

Bottom-up: 
The 3% Team connects with youth leaders in their 
communities. Youth leaders connect us to more student 
leaders in different schools. Schools whose student 
leaders are not identified, we call the school to identify 
teachers who can connect us with student leaders. 
Ensuring 3% Project to be a youth-led, youth-initiated, and 
youth-serving project is of a paramount importance to be 
a successful youth engagement project.

Top-down:
We work with each level of government to receive 
support and endorsement, which will help us get in 
contact with school boards. We then receive support 
from school boards, which will show legitimacy to school 
administrators, such as principals and vice principals. 
Schools in remote regions that are difficult to contact 
youth leaders first can be contacted through the school 
board.



Vision
What future do we want for ourselves and future generations? We 
explore the United Nations’ Sustainable Development Goals (SDGs) 
to create a more inclusive, equitable, prosperous, sustainable 
future with no poverty, reduced inequality, and environmental 
sustainability. But there are two main sets of challenges: Climate 
Change and the Fourth Industrial Revolution.

Climate Change
We explore the science of how climate change happens, focusing 
on the earth’s energy and carbon cycle, and the human cost of 
climate change. We also explore what kind of economy we want 
for ourselves and future generations.

Fourth Industrial Revolution
The history of first three industrial revolutions are explored to learn 
the technological opportunities and challenges the fourth industrial 
revolution poses. As our generation solves climate change –
humanity’s first truly global challenge – we must leverage the new 
technologies to shape them to work for humanity.

4. Education Assembly – 3% Project

3% Project Handbook27

Solutions
Through the continued practice of solving the Biggest Sustainability 
Challenges, young people can integrate sustainability into every 
young person’s personal and professional decision-making 
framework: our solution to climate change. We provide various 
examples of youth climate solutions that leverage the fourth 

industrial revolution in 5 areas: Energy efficiency, Renewable 

energy, Sustainable Lifestyle, Policy advocacy, and Awareness. 

3% Commitment
Students are provided a 3% Commitment Card that entails ways 
they can solve climate change in their local communities today: 
vote with your dollar, vote with local elections, invite others to join.

3% Action Project
Before the 3% Assembly takes place, our mentors have been 
working with student leaders to identify the Biggest Sustainability 
Challenge in the school. (Refer page 25) Student leaders are invited 
onto the 3% Assembly stage to launch their Action Project. Student 
leaders share how the Biggest Sustainability Challenge was 
identified, its analysis, and propose a solution through which the 
rest of the student population is invited to participate in climate 
solution over the long term in their community.



Holistic climate change youth education highlighting that climate change poses a 
challenge to every one of the Sustainable Development Goals
Figure 5. United Nations’ 17 Sustainable Development Goals (SGDs) are part of the education materials presented in Step 3 and also Step 4 in 
which youth leaders identify how their community’s Biggest Sustainability Challenge is interconnected to themes across the SDGs.

28Source: United Nations, 2016.



Energy Efficiency
Youth leaders can spearhead ways to use energy more effectively 
in their schools, homes and community. Energy efficiency includes 
reducing of energy use in buildings, transportation and industry. 
Youth leaders can engage and educate peers on the benefits of 
alternative fuels, active transportation, and reducing energy use –
all of which contribute to lowering greenhouse gas emission 
impacts per Canadian. 

Renewable Energy
Youth leaders can make their schools more sustainable by 
transitioning to renewable energy. Youth leaders can apply 
pressure to the school administration or school board through local 
newspaper, fundraising, social media, and advocacy. For example, 
they can install solar panels on the school roof, install automatic 
light switch sensors, or pursue LEED or EcoSchool certifications.

Sustainable Lifestyle
Youth leaders can launch campaigns that raise awareness to mobilize 
their peers in their school to pursue more sustainable lifestyles. For 
example, they can encourage their peers to recycle through posters or 
by installing recycling an composting bins. They can encourage eating 
less meat, waste reduction, eating local produce, composting, 
reducing plastic bottled water, and more.

4. Action Projects – 3% Project

3% Project Handbook29

Awareness Raising
Climate Education material delivered by 3% Project will be 
available to youth leaders so they can bring holistic climate 
education to local elementary schools, community centres, 
families, places of worship, and more. Each community has a 
unique set of challenges at different times that presents an 
opportunity to most effectively address climate change. For 
example, unclean water due to fracking, local coal plant pollution, 
pipeline installation on Indigenous land, climate denying politicians, 
upcoming elections, and more. Through Awareness Action Projects, 
youth leaders can create a network of youth leaders to bring 
youth-led climate education to all youth in their community in the 
local context.

Policy Advocacy
High-impact strategies require two things: direct services at 
community levels and policy advocacy at systematic levels. Youth 
leaders can form policy advocacy campaigns to address specific 
issues across the levels of governance: school, school board, 
municipality, provincial, federal, and international. FES intends to 
share our years of experience in training youth for policy advocacy.



5 Thematic areas for Action Project development 
Figure 6. Action Projects are themed under 5 thematic areas: Energy Efficiency, Renewable Energy, Sustainable Lifestyle, Awareness, and Policy 
Advocacy. These 5 thematic areas allow youth to brainstorm Actions to  follow the commitment they make. 
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Profiling on the website
3% Project website displays a Dashboard of all Action Projects 
youth leaders from across Canada have undertaken. Details of their 
Action Projects will be publicly available on the Dashboard to share 
best practices and inspire other youth to initiate their own Action 
Projects in their communities.

Once the Action Projects are designed, it immediately gets 
registered on the Dashboard. Action Project's name, mission, 
milestones, deadlines, youth leaders names, photos, social media 
connections - they are all readily available on the Dashboard.

All Action Projects are mapped out with colours showing which of 
the 5 types of Action Projects is being undertaken.

4. Continued Mentorship – 3% Project

3% Project Handbook31

Continued Mentorship
Mentorship with Regional Coordinators is available to all student 
leaders for 12 weeks after the 3% Assembly to further develop and 
deliver their Action Project to their school. After the 12 week 
process, the 3% Team schedules emails and video calls with youth 
leaders in each of the schools to follow-up on the progress they 
have made. The learning experience is important to both 
communities and the 3% Project. We assess the road-blocks Action 
Projects may come across to allow youth leaders to re-design 
Action Projects to truly fit the local context. In this continued 
engagement, student leaders have the opportunity to explore 
deeper themes to develop a project that is holistic, inclusive, 
equitable, prosperous, and sustainable to their community. 

The combination of the online community through the 3% Action 
Project Dashboard and scheduled follow-up contact allows the 3% 
Project to truly engage and empower students. 



Project Database connects youth to Canada-wide network to emphasize their efforts 
are part of a national effort
Figure 7. 3% Dashboard will outline the Action Projects by location and the 5 thematic areas. As a result the dashboard spatially identifies the 
breakdown of local communities and the share of total projects under thematic areas

32



We don’t solve climate change for the sake 
of solving climate change. We solve climate 
change to create a more inclusive, equitable, 
prosperous, and sustainable future.



http://www.macleans.ca/wp-content/uploads/2014/10/CAROUSEL-Canada2020.jpg


Tour #1 Schedule 2018
(150 schools, 21 weeks, 105 school days)

5. Timeline

3% Project Handbook35

1. Jan 2nd week (8th - 12th): BC
2. Jan 3rd week (15th - 19th): BC
3. Jan 4th week (22nd - 26th): BC
4. Feb 1st week (29th – 2nd): AB
5. Feb 2nd week (5th - 9th ): AB
6. Feb 3rd week (12th - 16th): AB
7. Feb 4th week (19th - 23rd): AB

8. Mar 1st week (26th - 2nd): AB
9. Mar 2nd week (5th - 9th): SK
10. Mar 3rd week (12th - 16th): MB
11. Mar 4th week (19th - 23rd): MB
12. Mar 5th week (26th - 30th): ON
13. Apr 1st week (2nd - 5th): ON
14. Apr 2nd week (9th - 13th): ON

15. Apr 3rd week (16th - 20th): ON
16. Apr 4th week (23rd - 27th): ON
17. May 1st week (30th - 4th): ON
18. May 2nd week (7th - 11th): QC
19. May 3rd week (14th - 18th): QC
20. May 4th week (21st - 25th): NB
21. Jun 1st week (4th – 8th): NS, PE, NL

Tour #2 Schedule 2018
(100 schools, 14 weeks, 70 school days)

1. Sep 2nd week (10th - 14th): BC
2. Sep 3rd week (17th - 21st): BC
3. Sep 4th week (24th - 28th): BC
4. Oct 1st week (1st - 5th): AB
5. Oct 2nd week (8th - 12th): AB

6. Oct 3rd week (15th - 19th): SK
7. Oct 4th week (22th - 26th): SK
8. Oct 5th week (29th - 2nd): MB
9. Nov 1st week (5th - 9th): ON
10. Nov 2nd week (12th - 16th): ON

11. Nov 3rd week (19th - 23rd): ON
12. Nov 4th week (26th - 30th): NB,
13. Dec 1st week (3rd - 7th): NS, PE
14. Dec 2nd week (10th - 14th): NL

Tour #3 Schedule 2019
(150 schools, 21 weeks, 105 school days)

1. Jan 3rd week (14th - 18th): BC 
2. Jan 4th week (21st - 25th): BC
3. Jan 5th week (28th - 1st): BC
4. Feb 1st week (4th - 8th): AB
5. Feb 2nd week (11th - 15th): AB
6. Feb 3rd week (18th - 22nd): AB
7. Feb 4th week (25th - 1st): AB

8. Mar 1st week (4th - 8th): SK
9. Mar 2nd week (11th - 15th): MB
10. Mar 3rd week (18th - 22nd): MB
11. Mar 4th week (25th - 29th): ON
12. Apr 1st week (1st - 5th): ON
13. Apr 2nd week (8th - 12th): ON
14. Apr 3rd week (15th - 19th): ON

15. Apr 4th week (22nd - 26th): ON
16. May 1st week (29th - 3rd): ON
17. May 2nd week (6th - 10th): QC
18. May 3rd week (13th - 17th): NB
19. May 4th week (20th - 24th): PE,NS
20. May 5th week (27th - 31st): NS
21. Jun 1st week (3rd - 7th): NS, NL



Timeline by Tour and Provinces
Figure 8. Timeline by Tour and Provinces from January 2018 –

June 2020. 
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Tour #4 Schedule 2019
(100 schools, 15 weeks, 75 school days)

1. Sep 2nd week (9th - 13th): BC
2. Sep 3rd week (16th - 20th): BC
3. Sep 4th week (23rd - 27th): BC
4. Oct 1st week (30th - 4th): AB
5. Oct 2nd week (7th - 11th): AB
6. Oct 3rd week (14th - 18th): SK
7. Oct 4th week (21st - 25th): SK
8. Oct 5th week (28th - 1st): MB
9. Nov 1st week (4th - 8th): ON
10. Nov 2nd week (11th - 15th): ON
11. Nov 3rd week (18th - 22nd): ON

12. Nov 4th week (25th - 29th): ON
13. Dec 1st week (2nd - 6th): QC
14. Dec 2nd week (9th – 13th): NB, PE
15. Dec 3rd week (16th - 20th): NS, NL

Tour #5 Schedule 2020
(150 schools, 22 weeks, 110 school days)

1. Jan 3rd week ( 13th - 17th): BC
2. Jan 4th week (20th - 24th): BC
3. Jan 5th week (27th - 31st): BC
4. Feb 1st week (3rd - 7th): AB
5. Feb 2nd week (10th - 14th): AB
6. Feb 3rd week (17th - 21st): AB
7. Feb 4th week (24th – 28th): AB
8. Mar 1st week (2nd - 6th): SK
9. Mar 2nd week (9th - 13th): SK
10. Mar 3rd week (16th - 20th): MB
11. Mar 4th week (23rd - 27th): ON
12. Apr 1st week (30th - 3rd): ON

13. Apr 2nd week (6th - 10th): ON
14. Apr 3rd week (13th - 17th): ON
15. Apr 4th week (20th - 24th): ON
16. May 1st week (27th - 1st): ON
17. May 2nd week (4th - 8th): ON
18. May 3rd week (11th - 15th): QC
19. May 4th week (18th - 22th): QC
20. May 5th week (25th - 29th): NB
21. Jun 1st week (1st - 5th): PE, NS
22. Jun 2nd week (8th - 12th): NL
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British Columbia
(86 schools, 15 weeks, 43 school days)

Alberta
(126 schools, 17 weeks, 63 school days)

Saskatchewan
(48 schools, 8 weeks, 24 school days)

Manitoba
(65 schools, 7 weeks, 33 school days)

1. Jan 2nd week (8th - 12th)
2. Jan 3rd week (15th - 19th)
3. Jan 4th week (22nd - 26th)
4. Sep 2nd week (10th - 14th)
5. Sep 3rd week (17th - 21st)

6. Sep 4th week (24th - 28th)
7. Jan 3rd week (14th - 18th) 
8. Jan 4th week (21st - 25th)
9. Jan 5th week (28th - 1st)
10. Sep 2nd week (9th - 13th)

11. Sep 3rd week (16th - 20th)
12. Sep 4th week (23rd - 27th)
13. Jan 3rd week ( 13th - 17th)
14. Jan 4th week (20th - 24th)
15. Jan 5th week (27th - 31st)

1. Feb 1st week (29th – 2nd)
2. Feb 2nd week (5th - 9th )
3. Feb 3rd week (12th - 16th)
4. Feb 4th week (19th - 23rd)
5. Mar 1st week (26th - 2nd)
6. Oct 1st week (1st - 5th)

7. Oct 2nd week (8th - 12th)
8. Feb 1st week (4th - 8th)
9. Feb 2nd week (11th - 15th)
10. Feb 3rd week (18th - 22nd)
11. Feb 4th week (25th - 1st)
12. Oct 1st week (30th - 4th)

13. Oct 2nd week (7th - 11th): AB
14. Feb 1st week (3rd - 7th): AB
15. Feb 2nd week (10th - 14th): AB
16. Feb 3rd week (17th - 21st): AB
17. Feb 4th week (24th – 28th): AB

1. Mar 2nd week (5th - 9th): SK
2. Oct 3rd week (15th - 19th): SK
3. Oct 4th week (22th - 26th): SK
4. Mar 1st week (4th - 8th): SK
5. Oct 3rd week (14th - 18th): SK
6. Oct 4th week (21st - 25th): SK
7. Mar 1st week (2nd - 6th): SK
8. Mar 2nd week (9th - 13th): SK

1. Mar 3rd week (12th - 16th): MB
2. Mar 4th week (19th - 23rd): MB
3. Oct 5th week (29th - 2nd): MB
4. Mar 2nd week (11th - 15th): MB
5. Mar 3rd week (18th - 22nd): MB
6. Oct 5th week (28th - 1st): MB
7. Mar 3rd week (16th - 20th): MB
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Ontario
(142 schools, 26 weeks, 121 school days)

Quebec
(40 schools, 6 weeks, 20 school days)

New Brunswick, Prince Edward Island, Nova Scotia, and Newfoundland
(138 schools, 15 weeks, 69 school days)

Yukon, Northwest Territories, Nunavut
(3 schools, 1 week, 3 school days)

1. Nov 4th week (25th-29th): 
YT, NT, NU

1. Mar 5th week (26th - 30th)
2. Apr 1st week (2nd - 5th)
3. Apr 2nd week (9th - 13th)
4. Apr 3rd week (16th - 20th)
5. Apr 4th week (23rd - 27th)
6. May 1st week (30th - 4th)
7. Nov 1st week (5th - 9th)
8. Nov 2nd week (12th - 16th)
9. Nov 3rd week (19th - 23rd)

10. Mar 4th week (25th - 29th)
11. Apr 1st week (1st - 5th)
12. Apr 2nd week (8th - 12th)
13. Apr 3rd week (15th - 19th)
14. Apr 4th week (22nd - 26th)
15. May 1st week (29th - 3rd)
16. Nov 1st week (4th - 8th)
17. Nov 2nd week (11th - 15th)
18. Nov 3rd week (18th - 22nd)

19. Nov 4th week (25th - 29th)
20. Mar 4th week (23rd - 27th)
21. Apr 1st week (30th - 3rd)
22. Apr 2nd week (6th - 10th)
23. Apr 3rd week (13th - 17th)
24. Apr 4th week (20th - 24th)
25. May 1st week (27th - 1st)
26. May 2nd week (4th - 8th)

1. May 2nd week (7th - 11th)
2. May 3rd week (14th - 18th)
3. May 2nd week (6th - 10th)
4. Dec 1st week (2nd - 6th)
5. May 3rd week (11th - 15th)
6. May 4th week (18th - 22th)

1. May 4th week (21st - 25th): NB
2. Nov 4th week (26th - 30th): NB
3. May 3rd week (13th - 17th): NB
4. Dec 2nd week (9th – 13th): NB
5. May 5th week (25th - 29th): NB

1. Jun 1st week (4th – 8th): PE
2. Dec 1st week (3rd - 7th):  PE
3. May 4th week (20th - 24th): PE
4. Dec 2nd week (9th – 13th): PE
5. Jun 1st week (1st - 5th): PE

1. Jun 1st week (4th – 8th): NS
2. Dec 1st week (3rd - 7th): NS
3. May 4th week (20th - 24th): NS
4. May 5th week (27th - 31st): NS
5. Dec 3rd week (16th - 20th): NS
6. Jun 1st week (1st - 5th): NS

1. Jun 1st week (4th – 8th): NL
2. Dec 2nd week (10th - 14th): NL
3. Jun 1st week (3rd - 7th): NL
4. Dec 3rd week (16th - 20th): NL
5. Jun 2nd week (8th - 12th): NL



Climate change is not the only problem nor 
the most important problem, but it is the 
most urgent problem – we are the final 
generation who can solve climate change.
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We urgently need a campaign that shakes 
the entire nation as waves upon waves in 
a short time span – 3% Project is 
designed to do exactly that.
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